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 ADAMAS UNIVERSITY, KOLKATA  

SCHOOL OF BUSINESS & ECONOMICS 

DEPARTMENT OF ECONOMICS AND COMMERCE 

 

 

VISION OF THE UNIVERSITY 

 

To be an internationally recognized university through excellence in inter-disciplinary 

education, research and innovation, preparing socially responsible well-grounded individuals 

contributing to nation building. 

 

 

MISSION STATEMENTS OF THE UNIVERSITY 

 

M.S 01: Improve employability through futuristic curriculum and progressive pedagogy with 

cutting-edge technology. 

M.S 02: Foster outcomes based education system for continuous improvement in               

education, research and all allied activities. 

M.S 03: Instill the notion of lifelong learning through culture of research and innovation 

M.S 04: Collaborate with industries, research centers and professional bodies to stay               

relevant and up-to-date. 

M.S 05: Inculcate ethical principles and develop understanding of environmental and               

social realities. 

 

       

CHANCELLOR / VICE CHANCELLOR 
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 ADAMAS UNIVERSITY, KOLKATA 

SCHOOL OF BUSINESS & ECONOMICS 

DEPARTMENT OF ECONOMICS AND COMMERCE 

  

 

 

VISION OF THE SCHOOL 

 

To be a new-age school maintaining international standards of industry-relevant 

interdisciplinary education and research in the field of business, commerce and economics, 

developing professionals adept at leveraging technology, and conscious of society and 

environment. 

 

 

MISSION STATEMENTS OF THE SCHOOL 

 

M.S 01: Focus on outcome based curriculum enabling intellectual, personal and professional 

growth through life-long learning. 

M.S 02: Integrate theory with practice to create solutions, embracing sustainability and 

diversity. 

M.S 03: Inculcate trans-disciplinary culture through teaching and research in emerging areas. 

M.S 04: Encourage students to inculcate entrepreneurial spirit, ethical and societal values, 

and contribute to nation-building. 

 

 

 

 
               DEAN / SCHOOL CONCERNED 
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 ADAMAS UNIVERSITY, KOLKATA 

SCHOOL OF BUSINESS & ECONOMICS 

DEPARTMENT OF ECONOMICS AND COMMERCE 

 

 

VISION OF THE DEPARTMENT 

 

The vision is to emerge as a world class center of advanced learning in Economics & 

Commerce through promulgating interdisciplinary and research driven approach. While 

dissemination of knowledge in the areas related to real life issues of Economics & Commerce 

and other spheres of life is in the focus, building socially responsible citizens through various 

community service and capacity building capsules is also interwoven throughout the 

programs offered. 

 

MISSION STATEMENTS OF THE DEPARTMENT 

 

M.S 01: Improve employability of our students through futuristic curriculum and progressive 

pedagogy through regular interaction with ‘people in practice’. 

M.S 02: Adopt Interdisciplinary Approach to learning and Outcome Based Education (OBE) 

in developing the curricula and syllabi to ensure the goal oriented training and also measuring 

its attainment. 

M.S 03: Prepare the minds to think in an innovative way and to look at any practical problem 

in real life pertaining to Business Economics, Policy Analysis, Trade & Commerce and 

Finance & Accounting with research orientation. 

M.S 04: Amalgamation of ‘theory with practice’ through collaboration with industry, think 

tanks, policy research centers, etc. in terms of course design, delivery, and project training. 

M.S 05: Instill morale, social ethics, and professional behaviour to get back to the society as 

a ‘socially responsible citizen’ and contribute to the greater agenda of ‘nation building’. 

 

         
    HOD      DEAN / SCHOOL CONCERNED 
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 ADAMAS UNIVERSITY, KOLKATA 

SCHOOL OF BUSINESS & ECONOMICS 

DEPARTMENT OF ECONOMICS AND COMMERCE 

Name of the Programme: M. Com. 

 

 

PROGRAMME EDUCATIONAL OBJECTIVES (PEO) 

 

PEO 01: To generate a specialised knowledge before the students on Trade and Commerce. 

PEO 02: To develop the students with masterly skills on Accounting, Management 

Accounting and Financial Management. 

PEO 03: To impart specialised knowledge to the students on specific Trade and Commerce 

practices including Taxation, Auditing, BFSI and Management. 

PEO 04: To provide with the concepts and analytical skills to the students to develop 

independent decision making ability in the process of business execution and research. 

 

 

 

 

 

        
    HOD      DEAN / SCHOOL CONCERNED 
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 ADAMAS UNIVERSITY, KOLKATA  

SCHOOL OF BUSINESS & ECONOMICS 

DEPARTMENT OF ECONOMICS AND COMMERCE 

 

 
 

Name of the Programme: M. Com. 

 

 

GRADUATE ATTRIBUTE / PROGRAMME OUTCOME (PO) 

 

 

GA 01 / PO 01: Specialised knowledge on Trade and Commerce - Students will develop 

specialised knowledge in the different facets of Trade and Commerce. 

GA 02 / PO 02: Masterly skills in Accounting, Management Accounting and Financial 

Management - Students will acquire masterly skills on Accounting, Management Accounting 

and Financial Management.   

GA 03 / PO 03: Specific Trade and Commerce practices - Students will develop specialised 

knowledge on specific Trade and Commerce practices including Taxation, Auditing, BFSI 

and Management. 

GA 04 / PO 04: Analytical skills for Decision Making and Research- Students will learn the 

concepts and analytical skills to develop independent decision making ability in the process 

of business execution and research. 

 

 

 

 

       

     HOD      DEAN / SCHOOL CONCERNED 
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Programme Structure - M.Com  – 2022-24 (86 Credits) 

SL

. 

No

. 

TYPE OF 

COURSE 

COURSE 

CODE 
TITLE OF THE COURSE L T P C REMARKS 

SEMESTER-I 

1 CC FAC21226 
Corporate Accounting and Financial 

Statement Analysis 
3 1 0 4  

2 CC FAC21227 Strategic Cost Management 3 1 0 4  

3 GE ECO21601 Managerial Economics 3 1 0 4  

4 CC MTH21517 
Quantitative Techniques for 

Management 
3 0 0 3  

5 CC OBH21201 Organizational Behaviour 3 0 0 3  

6 CC OBH21202 Human Resource Management 3 0 0 3  

7 CC MKT21201 Marketing Management 3 0 0 3  

   SUB-TOTAL 24  

SEMESTER-II 

8 CC FAC21207 Financial Reporting and Auditing 3 1 0 4  

9 CC FAC21208 Corporate Taxation 3 1 0 4  

10 CC FAC22209 Financial Modelling using Excel 0 0 2 2  

11 CC MGT21207 Research Methodology 3 0 0 3  

12 CC ECO21602 Economic Environment of Business 3 0 0 3  

13 GE ECO21208 International Trade 3 0 0 3  

14 CC FAC21234 Financial Markets and Services 3 0 0 3  

   SUB-TOTAL 22  

SEMESTER-III 

15 CC MGT24201 Summer Internship 0 0 6 6  
16 CC LWJ21037 Legal Environment of Business 3 0 0 3  

17 GE MTH21528 Operations Research 3 0 0 3  

18 DSE FAC21213 Behavioural Finance 3 1 0 4  
19 DSE FAC21229 Investment Management 3 1 0 4  

20 DSE FAC21230 Mergers & Acquisitions 3 1 0 4  

   SUB-TOTAL 20  

  (Out of the DSE Courses students have to choose any 2 out of 3 courses)  

SEMESTER-IV 

21 CC FAC24231 Project 0 0 6 6  

22 CC MGT21205 Strategic Management 3 0 0 3  

23 CC EIC21201 Entrepreneurship Development 3 0 0 3  

24 DSE FAC21224 International Financial Management 3 1 0 4  

25 DSE FAC21228 Risk Management and Derivatives 3 1 0 4  

26 DSE FAC21232 
Banking and Insurance Practices in 

India 
3 1 0 4  

   SUB-TOTAL 20  

  (Out of the DSE Courses students have to choose any 2 out of 3 courses)  

   GRAND TOTAL 86  

CC: Core Course      GE: Generic Elective    DSE: Discipline Specific Elective 

 


